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But, he said, "customers should be told upfront about any service charges a retailer might add to the postage for
Postal Service producls and services.”

The Times found that the cost coutd vary sharply from block to block

Mr Choudhury, owner of the Upper East Side store at 1636 Third Avenue, said he typically tacked on a 25 to 36
percent increase to Postal Service prices on items sent by Priority Mail.

‘Anything above that would be kind of outrageous, and people would probably get mad,” he said.

But on a reporter's visit to the store, Mr. Choudhury quoted a price 140 percent higher. Two days later he charged
another reporter $9.90 to send a book that cost $5.50 to send from the Yorkville Station post office across the
street, an 80 percent markup. That did not include $2.89 for the envelope. The post office envelope was free

Asked about the charges, Mr. Choudhury declined to say why he had gone above what he had said was his
standard. He said he always told customers about the surcharge, though he had not told either reporter Pressed

about this, he said, "Everyone knows that.”

The story was the same at other stores: At 217 East 86th Street, an 85 percent markup, at 1357 Broadway n
Midtown, 70 percent; at Eighth Avenue and 27th Street in Chelsea, 50 percent. The best price — a 10 percent
markup — was at 1324 Lexington Avenue, a few blocks from Mr, Choudhury's store.

The Chelsea store was the only one that volunteered the fact that there was a surcharge, but only after initially
insisting it did not offer Priority Mail

Often, the quoted Postal Service price seemed to come in slightly below or above the U.P.S. Ground price, which
frequently served, as reporters found, as a chance for the store workers to pitch the U.P.S. product instead “it's
about the same price but you get a tracking number,” one clerk said

Mr Marks of Consumer Reports called such surcharges an exampie of caveat emptor — “especially at a time of
year when most consumers are extremely vulnerable ”

But Symone, who said she was the acting manager of the store in Chelsea but refused to give her last name,
offered a different lesson* “You're not going to go to a McDonald’s to ask about Wendy's "

Colin Moynihan and Rebecca White contributed reporting
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